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Go for the Goal!

2009 Annual Fundraising Campaign

TEAM CAPTAIN

Description of Responsibilities & Basic Guidelines

PURPOSE/GOAL

To recruit, lead and motivate five campaigners or more in the attainment of Team fundraising goal.  To provide support and resource to those recruited by following good campaign practices.

To make personal calls and/or visits to former and current staff, donors and supporters and current campers and their families of Camp Hertko Hollow for the purpose of raising contributed funds that will result in the attainment of the Annual Campaign goal.  To act as a Camp Hertko Hollow ambassador in interpreting the goals and programs of our organization in education children and their families in better management and control of their diabetes.

RESPONIBILITIES

1. Make the time commitment necessary to ensure a successful campaign with Camp Hertko Hollow and agree to work within the  campaign structure and rules.

2. Meet/call with the Campaign Chair and/or Camp Hertko Hollow staff for preparation purposes, prior to


assembly of your actual team in order to log all names correctly on campaigner database spreadsheet.

3. Attend all meetings if possible.

4. Enlist your full group of 5 or more team members by deadline-Oct. 27, 2009, Kick Off Rally.

5. Attend and secure 100% attendance of your campaigners for the Oct.27, Kick Off Rally.

6. Secure personal donations from your team and turn into the CHH office.

7. Schedule a Team Strategy Session with your campaigners and secure 100% attendance to set “ask levels” for each potential


contributor.

8. Telephone or make personal contact with each campaigner weekly to check progress and offer assistance.

9. Secure 100% attendance and attend Kick-Off Rally on Tuesday, Oct. 27 and Wrap Up Party on Tues, Dec. 1.

10. Personally attend as many meetings as possible directed by the Co-Chairs.

11. Turn in your own production log/envelope each week, dates: 11/3, 10, 17, 24.

12. Celebrate Wrap Up Party with your total campaigners  and return all prospect/pledge cards with results noted.  Wrap-Up
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                Victory Party, Dec. 1, 2009.  Location-TBD.

END RESULTS:

· Each crew member will reach securing 1 campership goal of $1000-the real cost of 1 full campership.

· Your team will be a “Goal Busting” team by following proven practices.

· Success of reaching goal will help secure future volunteer involvement with Camp Hertko Hollow.

· Crew members will have learned new leadership and group work skills. 

· Overall sense of satisfaction of being involved in attaining the campaign goal due to your participation.

